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01 / EXECUTIVE INSIGHTS

Hardware earns attention.
Convenience keeps people.
A Samsung audience intelligence report prepared by Uncloak AI.
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184,166
Samsung brand messages

92,448
unique Samsung chatters

31,971
channels mentioning Samsung

01 Samsung has several routes into the audience.

Odyssey displays, foldable phones, TVs and wearable products surface different needs. The expanded
product analysis makes the gaming and entertainment footprint visible.

02 Product admiration and switching are different decisions.

Battery, camera zoom and customization feature in Samsung switching intent. Apple continuity, software
stability and social app familiarity appear as reasons to move the other way.

03 Creator context changes the meaning of a mention.

The source distinguishes community discussion from sponsored tournaments and command farming.
Product fit and discussion breadth offer a more useful starting point than follower count alone.

Product footprint and weekly dynamics 03 to 05

Topics, perceptions and audience needs 06 to 10

Purchase, switching, emotions and risks 11 to 14

In the audience’s words 15 to 16

Creator communities and messaging opportunities 17 to 19

About this research 20

Reporting window: 16 July to 14 October 2026. Figures and examples are from the selected Uncloak AI analysis and its expanded product
follow up.



02 / SAMSUNG PRODUCT FOOTPRINT

A portfolio beyond phones.
The expanded product breakdown captures displays, entertainment hardware, foldables, flagships and
wearables.
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Samsung entity Mentions Chatters Channels

Samsung (Overall Brand) 184,166 92,448 31,971

Samsung Odyssey 11,004 1,568 1,594

Samsung Galaxy Z 8,326 1,271 1,176

Samsung TV 4,272 2,103 1,627

Galaxy S Series [S25/S26] 3,092 1,300 1,200

Galaxy Watch 1,952 1,495 1,326

Galaxy Buds 395 341 327

DEDICATED PRODUCT MENTIONS

Odyssey displays 11,004

Galaxy Z Fold / Flip 8,326

Samsung TVs 4,272

Galaxy S series 3,092

Galaxy Watch 1,952

Galaxy Buds 395

Displays and foldables lead this product cut.
Odyssey records 11,004 mentions, followed by Galaxy Z at 8,326. Galaxy Z mentions are 2.69 times the
Galaxy S series total in the expanded analysis. This suggests a useful research focus on display needs and
foldable utility.

Entity counts are query based and can overlap. The expanded follow up reports 11,004 Odyssey mentions; the initial broader display
grouping reports 16,953. Scope notes are on page 20.



03 / COMPETITIVE FOOTPRINT

Apple has the larger
named product conversation.
Read brand and product queries separately. Their volumes describe conversation footprint, rather than a
market share estimate.
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Apple entity Mentions Chatters Channels

Apple Brand (Any) 862,254 402,245 72,401

Apple iPhone 400,278 210,818 50,288

Apple AirPods 43,729 30,490 15,456

Apple MacBook 34,755 22,941 13,708

Apple Watch 30,518 13,602 7,889

PRODUCT PEAKS AND THE CONTEXT REPORTED

Product Peak week / mentions Reported conversation driver

Samsung Odyssey 2,450 (Sep 06) Odyssey Clash / Showdown PoE2 & Dota 2 events

Samsung Galaxy Z 1,543 (Oct 04) Z Fold8 / Flip8 hands on & trade in debates

Samsung TV 684 (Aug 30) Gamescom showcase & 4K/8K console stream setups

Galaxy S Series [S25/S26] 712 (Sep 06) Direct camera zoom & battery debates vs iPhone 18

Galaxy Watch 341 (Sep 06) Battery longevity debates during Apple Watch keynote

Galaxy Buds 76 (Jul 26) Galaxy Unpacked audio reveals & soundstage talk

Apple iPhone 71,700 (Sep 06) Annual Apple Keynote & preorder window

Apple AirPods 4,941 (Sep 06) Audio comparisons & stream audio setups

Apple MacBook 3,391 (Sep 06) Streamer mobile broadcasting & M-series editing

Apple Watch 3,909 (Sep 06) Health tracking & sleep alerts in chat

The Apple brand query includes nontechnology and gaming overlap. Product peaks are week starting dates. Product names and event
explanations are retained from the source analysis.



04 / WEEKLY DYNAMICS

A launch moment brings
both brands into the debate.
Weekly mention counts, with the original chart series retained across the report window.
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Competitor launches are also Samsung research moments.
In the week starting 6 September, iPhone mentions rise from 23,730 to 71,700 (+202% reported), while
Samsung brand mentions rise from 12,978 to 26,873 (+107% reported). The source associates the shared
peak with Apple launch comparisons.

The first and last chart buckets contain partial weeks. Weekly chart values and headline totals are retained separately from the source; see
page 20 for their scope treatment.



05 / SAMSUNG TOPIC CLUSTERS

Engineering meets
community identity.
Samsung topic analysis: 183,879 messages in the source. Shares shown as reported.
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Hardware praise & foldables 38%

Brand affinity & fandom 32%

Competitive comparisons 11%

Component & specification talk 10%

Gaming hardware synergy 9%

Cluster What the conversation covers

Hardware Praise & Foldables Crease-free hinge demos, multitasking, multiwindow UI; Galaxy Z Fold 8,
Galaxy Z Flip 8 Ultra

Brand Affinity & Fandom Community chants, brand pride, Korean tech reputation; Samsung Ecosystem,
Galaxy Series

Competitive Comparison "iPhone copied Samsung", display supplier ironies; Galaxy S25/S26 Ultra vs
iPhone 17/18 Pro

Component & Spec Talk Snapdragon 8 Gen benchmarks, 990 PRO NVMe SSDs; 990 PRO SSD, 12GB
RAM, 200MP ISOCELL

Gaming Hardware Synergy 360Hz/500Hz refresh, 4K OLED, ultrawide gaming; Odyssey G9, Odyssey
OLED G8, Odyssey G6

Make features tangible in the situations people describe.
Foldable multitasking, display clarity, storage and benchmark discussion give Samsung concrete routes
into useful product demonstrations. Community loyalty is a separate theme from technical comparison, so
creative should address both.

Topic shares describe the classified Samsung message universe. They are distinct from the expanded product entity mention queries.



06 / APPLE TOPIC CLUSTERS

The device is part
of a wider routine.
Apple topic analysis: 484,610 messages in the source. Shares shown as reported.
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iPhone launch & hardware 38.5%

MacBook creation & streaming 22.1%

AirPods personal audio 18.9%

Cross device continuity 11.3%

Watch & wearables 7.5%

Cluster What the conversation covers

iPhone Launch & Hardware Keynote reveals, preorder countdowns, camera upgrades; iPhone 18 Pro Max,
iPhone 17, iPhone Duo

MacBook Creative & Stream M-series efficiency, OBS encoding, thermal throttling; MacBook Pro M4/M5
Pro, MacBook Air

AirPods & Personal Audio Spatial audio, battery degradation, loss jokes; AirPods Pro 2/3, AirPods Max

Cross-Device Ecosystem AirDrop, iCloud, Watch-to-Mac unlock, handoff; Apple One, Continuity, iCloud
Drive

Apple Watch & Wearables Sleep apnea detection, heart rate alerts, battery life; Apple Watch Ultra 2/3,
Series 10

The competitive question is what Samsung replaces in daily life.
AirDrop, shared audio, creative workflows and connected wearables frame Apple as a routine rather than a
single device. Samsung messaging can address the practical transition as well as hardware capability.

The five listed Apple topic shares total 98.3%; the source does not label the remainder. Speculative foldable Apple discussion is treated as
audience conversation, rather than a confirmed product announcement.



07 / BRAND PERCEPTION

Admiration and friction
sit side by side.
Net polarity = (positive mentions minus negative mentions) / evaluated mentions. Neutral and ambiguous
messages remain in the denominator.
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Samsung hardware +0.88

Samsung foldable hype +0.71

Samsung ecosystem +0.55

Samsung durability -0.42

Samsung price -0.61

Apple ecosystem +0.68

Apple finish +0.55

Apple social status +0.22

Apple upgrade fatigue -0.44

Apple pricing -0.71

Brand / descriptor Share Polarity

Samsung / Hardware Admiration 28.0% +0.88

Samsung / Foldable Innovation Hype 22.0% +0.71

Samsung / Ecosystem Value Appreciation 13.0% +0.55

Samsung / Durability & Crease Skepticism 15.0% -0.42

Samsung / Cost & Trade-In Criticism 10.0% -0.61

Apple / Ecosystem Convenience 31.2% +0.68

Apple / Hardware Industrial Polish 27.8% +0.55

Apple / Status Symbol Irony 9.1% +0.22

Apple / Incremental Upgrade Fatigue 13.6% -0.44

Apple / Pricing / 'Apple Tax' Outrage 34.5% -0.71

Positive values reflect praise in evaluated messages; negative values reflect criticism. The source does not provide evaluated counts for each
descriptor. Shares are shown independently, not as an exclusive pie.



08 / PRODUCT COMPARISONS

Different categories.
Different reasons to choose.
The source analyzes 13,447 direct comparative messages across product categories.
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Samsung Apple

Flagship smartphones
53%
47%

Displays / computing
61%
39%

Wireless earbuds
58%
42%

Smart wearables
45%
48%

Category Samsung strengths cited Apple strengths cited

Flagship
Smartphones

Galaxy S25/S26 & Galaxy Z Fold/Flip True
multitasking, foldable screen, 200MP zoom, no
notch

iPhone 17/18 & Pro Max Video recording
ProRes, app optimization, resale retention

Gaming Displays /
Computing

Odyssey OLED G8/G9 & Neo 240Hz to 500Hz,
HDR10+, curved ultrawide, sub-1ms response

Apple Studio Display & MacBook Pro TrueTone
color calibration, macOS retina rendering

Wireless Earbuds Galaxy Buds3 Pro / FE Higher SPL, bass tuning,
parametric EQ, non-iOS pairing

AirPods Pro 2 / AirPods 3 Spatial Audio tracking,
instant device handoff, mic noise gate

Smart Wearables Galaxy Watch 7 / Ultra 3 to 4 day battery life,
sapphire crystal, open sleep coaching

Apple Watch Series 10 / Ultra 2 FDA-grade ECG,
watchOS fluidity, fall detection alerts

Wearables include 7% neutral responses. Displays / computing is the source grouping and combines monitors with computers. These are
reported audience preferences, not independent technical tests.



09 / AUDIENCE NEEDS

Utility changes with
the person and the context.
The source assigns four audience profiles to technology conversation participants.
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Competitive PC enthusiasts 34%

IRL mobile creators 28%

Casual social viewers 26%

Productivity power users 12%

Competitive PC enthusiasts
Display refresh, OLED contrast and storage performance feature in Odyssey and 990 PRO discussion.

IRL creators
Camera stability, mobile streaming and multitasking shape the need. Galaxy Z offers a split screen
conversation; Apple retains a familiar production workflow.

Casual social viewers
Shared messaging and family routines make continuity valuable. Promotions attract interest, but migration
friction remains.

Productivity power users
DeX, sideloading, file access and emulation connect Samsung to control and flexibility.

“I switched to Samsung for the 100x zoom at concerts, iPhone just crops digital mush.”

Quote reproduced from the Uncloak AI report output. The source does not supply its channel or timestamp. Audience profiles are analytical
classifications, rather than verified demographic estimates.



10 / PURCHASE INTENT

Show the benefit.
Resolve the hesitation.
Reported triggers and barriers in purchase discussion. These describe expressed intent, not verified sales.
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SAMSUNG / TRIGGERS

Specification showcase 24%

Foldable utility 20%

Display superiority 16%

SAMSUNG / BARRIERS

Durability & crease anxiety 31%

Flagship price resistance 28%

Brand Decision factor Type Share

Apple Keynote / preorder momentum & status Trigger 29.7%

Apple Ecosystem accessory upgrades Trigger 12.8%

Apple Price ceiling Barrier 38.1%

Apple Incremental upgrade fatigue Barrier 13.4%

A useful proof point answers a specific objection.
For Samsung, foldable utility can earn curiosity while durability and price delay consideration.
Demonstrations of real use, care and ownership value can address those barriers without relying on
specification claims alone.

Shares retain the source definitions for trigger and barrier discussion; per category message counts are not supplied. They should not be
interpreted as purchase probabilities.



11 / SWITCHING DRIVERS

Samsung wins flexibility.
Apple wins continuity.
Two separate sets of expressed migration intent: 470 messages toward Samsung and 415 toward Apple.
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APPLE TO SAMSUNG / 470 INTENT MESSAGES

Battery endurance & charging 28%

Camera zoom 22%

Price to specifications 19%

Customization, DeX & emulation 15%

Cross brand continuity & ports 9%

General iOS restrictions 7%

SAMSUNG TO APPLE / 415 INTENT MESSAGES

Ecosystem integration 35%

Software stability & support 24%

Social app camera consistency 19%

Social prestige 12%

Longevity & resale 6%

Family / peer connections 4%

The switch is an experience, not just a device comparison.
Samsung’s reported drivers are practical gains. Apple’s reported drivers describe reduced friction. A useful
Samsung research question is which everyday routine makes an interested viewer hesitate to change.

Percentages are source classifications of intent messages. Claims about support duration, charging or camera output are attributed
audience perceptions, not validated product specifications.



12 / EMOTIONAL DRIVERS

Awe opens the door.
Comfort makes it hard to leave.
Reported emotional descriptors across the two brands, shown independently without implying an exclusive
distribution.
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Samsung Apple

Enthusiasm / loyalty
38%
22%

FOMO / status
22%
16%

Pricing / durability frustration
19%
21%

Apathy / skepticism
10%
14%

Meme culture / humor
12%
13%

Samsung: innovation with a durability question.
Technology enthusiasm accounts for 38% of the source emotional profile and innovation hype for 22%.
Frustration and skepticism are reported at 19%, with concern concentrated around foldable longevity.

Apple: familiar routines with a pricing question.
Comfort and habitual loyalty are reported at 22%. Pricing and restrictive policy frustration reach 21%, while
status accounts for 16% and apathy toward new iterations for 14%.

“Galaxy Buds sound way more punchy for gaming, but AirPods mic hand-off between iPad and Mac is
impossible to beat.”

Quotation is from the report output, without message provenance. The source does not give the emotional classification sample sizes; listed
shares are preserved as separate measures.



13 / RISKS AND UNMET EXPECTATIONS

The product promise
meets the ownership reality.
Research signals to investigate and address, based on the complaints and expectations surfaced in the source.
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Brand Risk signal Reported measure Expectation or concern

Samsung Foldable durability 15% of foldable messages Hinge stiffness, crease wear, microcracks and
dust concerns.

Samsung Software and thermal
behavior

Qualitative signal One UI optimization and sustained gaming
sessions.

Samsung Resale and trade in 40% to 50% loss
described

Audience claims about depreciation within 12
months.

Apple Price and iteration
fatigue

34.5% of perception
messages

Premium pricing paired with limited
perceived change.

Apple Component supplier
narrative

Qualitative signal Discussion frames Samsung as a supplier
behind Apple products.

“Battery on my Galaxy Watch lasts 3 full days; my boy's Apple Watch dies every single night.”

“Odyssey G6 500Hz makes my FPS feel buttery to finally a monitor that matches my PC rig, Apple has
nothing for gaming.”

Use complaints to shape the research brief.
Ask which reliability concerns come from ownership, hearsay or reactions to a demonstration. Distinguish
product perceptions from specifications before turning the language into public product claims.

The quotes and depreciation figure are reproduced as audience statements in the AI report. They are not independent evidence of
hardware performance or resale prices.



14 / AUDIENCE VOICES

In the audience’s words.
Product benefits and purchase hesitation, expressed in the language of the conversation.
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DISPLAY PERFORMANCE

“Odyssey G6 500 Hz makes my FPS feel buttery – finally a monitor that matches my rig.”

A viewer describes the value of a gaming display.

COMPLEMENTARY OWNERSHIP

“I have an iPhone 17 and a S25 Ultra. I’m keeping my Apple and getting that Samsung Fold.”

A viewer considers adding Samsung while keeping Apple.

CAMERA APPRECIATION

“Samsung boosted in camera... the RAW photos on Samsung are more better than iPhone
tbh.”
Photography discussion compares Samsung with iPhone.

CUSTOMIZATION

“Android lets me change icons and side-load apps, iPhone doesn't.”

A power user values control over the device experience.

PRICE RESISTANCE

“$1,900 for a phone? I'll stick with my S23 for now.”

A Samsung owner describes delaying an upgrade.

DURABILITY HESITATION

“Hope the hinge lasts; I saw a video where the fold cracked after 2 weeks.”

A prospective buyer voices a concern about foldable reliability.

Selected excerpts from the Uncloak AI verbatim appendix. Wording is preserved; context is drawn from the source output.



15 / AUDIENCE VOICES

The reasons to switch.
The reasons to stay.
Ownership tradeoffs, everyday routines and the emotions around another device upgrade.

UNCLOAK AI  /  TWITCH INTELLIGENCE 16 / 20

TRADE IN FRICTION

“My trade-in credit is only $150; I need $1,200 for the Z-Fold 8 – not happening.”

A viewer describes the cost of moving to a foldable.

SWITCHING FOR ENDURANCE

“Battery on my Galaxy S26 lasts 2 days; my iPhone 17 was dead by lunch.”

A viewer describes a perceived battery benefit after switching.

STAYING FOR CONTINUITY

“The only reason I’m not jumping ship again is the way Apple devices connect better to a
MacBook.”
A viewer describes the practical reason for staying with Apple.

SWITCHING FOR RELIABILITY

“My Samsung kept crashing after a year, so I moved to iPhone.”

A viewer describes moving away from Samsung.

UPGRADE FATIGUE

“iPhone 17 looks just like 16, why bother updating?”

A viewer questions the benefit of another upgrade.

PLAYFUL PURCHASE INTENT

“LUL #GalaxyZFold8 looks like a brick, but I'll still buy it.”

angryginge13 community, as identified in the source appendix.

Selected excerpts from the Uncloak AI verbatim appendix. Wording is preserved; context is drawn from the source output.



16 / CREATOR COMMUNITIES

Where Samsung already
has a place in the conversation.
Creator candidates above 50,000 followers. Community context and classifications are reproduced from the
source analysis.
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Creator Followers Messages Chatters Msgs / user Bot %

Domingo 2,083,546 3,178 1,809 1.76 0.0%

Jinnytty 1,131,341 1,289 496 2.60 0.8%

Aztecross 709,236 1,042 287 3.63 1.1%

Ludwig 3,790,550 911 395 2.31 1.9%

heinzbaines_ 272,137 898 449 2.00 0.6%

angryginge13 1,653,258 721 467 1.54 1.0%

Domingo
Source classification: premier organic advocate. Discussion centers on daily hardware use, Odyssey displays and
foldable setup talk.

Jinnytty
Source classification: authentic IRL ambassador. Camera and mobile technology use feature across 70 days.

Aztecross
Source classification: hybrid partner. Sponsored OLED unboxing appears alongside foldable multitasking
discussion.

Ludwig
Source classification: high impact organic. Setup reviews and competitive hardware banter are the reported
contexts.

heinzbaines_
Source classification: organic community hub. Hardware and monitor discussion are the reported focus.

angryginge13
Source classification: organic lifestyle banter. Phone comparisons and live reactions form the context.

Bot percentages describe source flagged promotional commands. They do not independently establish sponsorship absence or positive
brand advocacy.



17 / CREATOR COMMUNITIES

Broad reach and sponsored
participation play different roles.
The remaining candidates retain all follower, message, participant and promotional command figures from the
source.
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Creator Followers Messages Chatters Msgs / user Bot %

IShowSpeed 6,175,854 700 348 2.01 0.0%

stableronaldo 5,271,683 552 419 1.32 0.2%

xQc 12,565,388 526 354 1.49 0.6%

ExtraEmily 1,019,490 511 302 1.69 0.6%

Topson 729,571 1,296 189 6.86 78.9%

Gorgc 782,874 652 142 4.59 73.5%

IShowSpeed
Source classification: organic high reach. Phone durability debates and chat challenges are the identified context.

stableronaldo
Source classification: organic technology banter. Natural phone discussion and diverse chatters are highlighted.

xQc
Source classification: organic mass reach. Monitor and flagship smartphone debates surface in conversation.

ExtraEmily
Source classification: organic IRL mobile. Travel gear and camera stability are the reported needs.

Topson
Source classification: sponsored tournament. Promotional commands represent 78.9% of Samsung messages in the
source.

Gorgc
Source classification: sponsored tournament. Promotional commands represent 73.5% of Samsung messages in the
source.

Follower counts are reported platform totals, not deduplicated reach or a forecast of campaign exposure. The source shortlist is a research
starting point.



18 / RESEARCH AND MESSAGING

Turn audience language
into useful creative questions.
Editorial implications drawn from the report findings, for Samsung.
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REPORTED ENGAGEMENT CONTEXT

Organic technology debate 41%

Setup and hardware usage 38%

Sponsored tournament reactions 9%

Giveaways and command farming 7%

Skeptical / meme banter 5%

01

Demonstrate the use case.
Build around the concrete tasks in conversation: display clarity in play, multitasking on foldables and
camera needs during travel. Test utility messages alongside feature messages.

02

Explain the change of routine.
Research the Apple habits that make switching difficult. Show how messaging, accessories and everyday
workflows can be carried into a Samsung setup.

03

Match each community to the product need.
Use creator discussion context to choose research candidates. Separate sponsored participation from
organic product conversation when building a campaign brief.

Engagement shares are source classifications, with no sample denominator supplied. These opportunities are research and creative
hypotheses, rather than forecasts of commercial impact.



19 / ABOUT THIS RESEARCH

A new source of
audience understanding.
Prepared by Uncloak AI.
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Twitch conversations. Brand and audience intelligence.
This report brings Samsung product discussions, audience needs, switching intentions and creator
communities into one view, with Apple as the main comparison.

Research scope

16 July to 14 October 2026. The report combines the Samsung brand and audience analysis with the
expanded product portfolio breakdown and verbatim appendix in Uncloak AI.

Reading the measures

Mentions count messages, chatters count distinct participating accounts, and channels count broadcast
communities. Brand queries, product queries and classified discussion samples describe different scopes and
can overlap. Descriptor shares are shown independently.

Reading the audience signal

Purchase and switching figures describe expressed intentions. Creator classifications describe the discussion
context reported in the analysis. They are useful inputs to research and planning, rather than verified
transactions or forecasts.

Conversation examples

Quoted examples are reproduced from the Uncloak AI analysis. Product references and performance claims
describe what appears in the conversation.

Research source: Uncloak AI
Report compiled: 14 October 2026

Source conversation and expanded product analysis

Source aggregates and weekly series are retained as supplied. Perception and emotion categories are not presented as exclusive
distributions. Product and display query scopes are described alongside the relevant figures.

https://app.uncloak.co/ai/b806e777-d6b5-45b7-9737-9454d8c1d46f
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